Developments in the design, marketing and manufacture of MDF mouldings are already moving fast but they’re set to accelerate in the future. Claire Mountford, Marketing Manager of Primer Mould manufacturer W Howard reports.
The industry has seen extremely difficult conditions and making predictions for the future seems a daunting task but, to get us past these difficult times, innovation and forward thinking is the key. 
Marketing and promoting products is more important than ever. With so many ways of putting products in front of the customer, the opportunities that could be generated are endless. The architect and specifiers market is a market open to new and innovative products. This was one of our reasons for making the decision to exhibit at The Building Centre in central London. The Building Centre is a prime location for presenting products to this market. Our initial idea came from the feedback from our merchant customers for the need to raise more awareness of the products that are available and also to present to the market the many benefits the products have. [image: cid:5A9F48C8-88B9-441A-8569-ADD0E18AFEA8@local]
The static display sits within an exhibition gallery and allows visitors to browse the products and make enquiries for further information. The interest generated is passed back to ourselves, which then allows us to send tailored marketing messages about new products to the people who have enquired. The exhibition has been in the centre for four months and we are already generating interest in mouldings, especially the newer product ranges. All live enquiries generated are passed on to a merchant within the area of the project. The display, although static, can be updated periodically with new product information to refresh the display and to give us the opportunity to present the market with new ideas in line with trends and fashions.
Like many industries, MDF mouldings have seen changes over the years as fashions and trends have changed in home design. MDF Mouldings have moved from what you might call ornate profiles, such as Victorian or Georgian patterns, to more simple contemporary designs such as Rounded One Edge and Square Edge and Grooved. With the vast array of profiles available it is unlikely we will see anything revolutionary in the designs available in the near future.  
The industry may not be making any huge movements in the designs of profiles but it is, however, definitely moving with the times. 
Fully finished products, in our opinion, are the one to watch for the future. The market is definitely moving more towards RMI and retail. This move will see the need for traditional merchants in the future to supply products shrink-wrapped and bar coded.  The industry is always looking at ways to improve the speed of fitting and installing products and also of minimising waste in labour time and handling. Products supplied fully finished and ready to install will allow just that. Growth through other routes to market, such as the internet, will also enhance the need for products packaged for delivery and ready to install.
A good example of one of the products we produce is the new adjustable door lining and casing sets. The benefits to our merchant customers are that one door lining or casing suits eight different door sizes, which in turn allows flexibility and reduction in stock holding. The benefit to the end user is that the product arrives securely packaged and simply needs the head to be cut on site to suit the required door width. 


Looking further into the future, the manufacture of products, in our opinion, is likely to see a demand for them to be supplied as pre-finished. This will again mean the product is ready for installation, minimising the time spent on site finishing the product before it is fitted. Products manufactured in a veneer or laminate will also, in the future, be presented in a wider range of colours and finishes available to the market in both an unfinished and pre-finished form.
The future of the mouldings market is in new product and market development and ensuring that products are adapted to move with the changing market. As fashions change we will see new trends in home designs, hence the importance of marketing to raise product awareness. Standing still is not an option.
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